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Eco-Retailing

STORESCENE = BY LARRY SIEGEL

Seattle, WA-based All Aboul Weddings is an eco-friendly retailer
that's helping brides turn their white weddings “green.”

hen brides come in to All

About  Weddings in

Seattle, WA, and ask for

a “green” wedding invita-
tion, store founder Gayle O'Donnell
does not automatically jump 1o the
conclusion that they are being eco-con-
scious and want invitations made with
recvcled-paper content. “Green is cur-
rently a popular wedding color, so they
may literally be asking for an invitation
thar reflects their color scheme,” she
states, noting that it only takes a
moment to find out their true “green”
motivation.  What really  piques
O’ Donnell’s interest is how customers
stationery
responding to the current trend of
*going green.”

and the industry are

still stronger in her “neck of the woods”
— the Pacific Northwest = than in the
rest of the country, “T network with
orther from
Massachusctts to California, and, from
our discussions, I'd say there is a lot

inviration STOTES

more customer focus on nature here,”
she says. She points to the abundance
of natural grandeur surrounding her
store, including Puget Sound, Lake
Washington, the Olympic Mounrtain
range and the Cascades.

Yet, while most of the people who
live in Seartle are appreciative of the
environment, Q' Donnell notices differ
ent levels of eco-commitment. “Just like
vegetarians range from those who don't
eat red meat to complete vegans, ‘gree-
nies” might run the gamut from simple

The store features a cozy “resource |ibrr:|ry'" that cffers brides a selection of books,
magazines and local wedding-vendors’ cards for referrals.

At present, O'Donnell estimates that
“green-color” requests actually out-
number “environmental” ones by
nearly five-to-one at her store. Yet, she

believes that the environmental trend is

recyclers to bona-fide trec-huggers. Bur,
the desire for *politically correct” prod-
uct is definitely growing, and we need
to listen and respond —whether it’s sim-
ply a request for invitations printed on

The 1,450-sq.-ft. All About Weddings,
located in Seattle, WA, is doing its best
to be an eco-conscious retailer.

recycled paper, or something made
from 100 percent renewable resources
and printed with soy-based ink,” she
srares.

Listening and filling needs are at the
core of O'Donnell’s business model.
After running a wedding-planning com-
pany for nearly eight vears and hearing
brides constantly complain about not
being able to find everything they
needed for their weddings in one place,
she opened a one-stop wedding-
resource store in 2000, Originally
named A Perfect Celebration and
located in Bellevue, WA, the store car-
ricd” wedding invitations,  bridal
accessories (from shoes and veils 1o
guest books and ring-bearer pillows}),
party favors and attendant gifts. When
the store relocated into a space adja-
cent to an engagement-ring store in
Seattle in 2006, O'Donnell ook the
opportunity to change the name to
reflect its specific business niche: All
About Weddings. Says O'Donnell: “We
are a place where brides can find what-
ever they need. We don't approach our
business from a standpoint of selling;
we're here to serve the bride and help
them find solutions.”






